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"US Sports Participation Study" 2008 Edition - - Methodology 

During late January 2008/early February a total of 40,794 online interviews were carried out with a nationwide sample of individuals and 

households from the US Online Panel operated by Synovate. A total of 15,013 individual and 25,781 household surveys were completed. The 

total panel has over 1 million members and is maintained to be representative of the US population. Over sampling of ethnic groups took place 

to boost response from typically under responding groups. 

A weighting technique was used to balance the data to reflect the total US population aged 6 and above. The following variables were used: 

gender, age, income, household size, region and population density. The total population figure used was 276,796,000 people aged 6 and above. 

We have focused on CORE participants who are typically the main purchasers of equipment, services and user fees. We've also shown the 

numbers in the two frequency groups that make up the CORE participants: Regular and Frequent. So Regular + Frequent = CORE. The actual 

definition of CORE in terms of the number of play occasions varies by sport so there is a "definition column". Using RunningIJogging as an 

example: 

1 Total Participants 41,064 1 Playing once or more ( 

"Core" Participants 24,240 50 times or more 








